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STAT I O N E R Y

Mac 'n' Cheese

17

Italian tomato and herb sauce, roasted carrot, charred zucchini
and gluten free pasta, topped with cashew parm, fresh basil
pesto, olives, capers and chilli flakes.

Quinoa Harvest

Lebanese Bowl

8

Have yourself an arancini ball — with red rice, chili vegetables and irresist-

Stuffed C"mini Mush#oms

P

Pop!rn Nuggets 8

Cornflake-coated crispy pieces of seasoned non-GMO soy,
ancient grains and veggies, served with gochujang mayo, wasabi
mayo or mild BBQ sauce. (This is dunk food.)

16

Quinoa tabbouleh accompanied by roasted vegetables, our daily
house-made hummus, pickled fennel and cabbage and garlic kale
drizzled with tahini sauce.

ible dipping sauce.
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15

16

Warm vermicelli noodles in a rich peanut lime coconut sauce with
pickled purple cabbage, chopped mango, Peanut Tempeh, cucumber, red pepper and apple on a bed of spinach topped with roasted cashews and crispy leeks.

14

Mixed greens, cucumber, carrots, cherry tomatoes, raosted
veggies and pickled fennel tossed in a fresh and tangy vinaigrette,
drizzled with balsamic reduction.

Classic Fries 5
Add a side of housemade mayo for $1
(gochujang or BBQ)
Soup of the Day
Small 5
Large 8
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15

Our spin on a classic: Teriyaki Chick-Uun burger topped with
pickles, tomato, lettuce, and a creamy cashew sauce on a
whole-wheat bun.

Lightly roasted kale and brussel sprouts, steamed broccoli and
gluten free croutons tossed with our creamy tahini caesar dressing
and topped with cashew parmesan, hemp seeds and marinated tofu
steaks.

Hopper House Salad

RGB
CMYK
Pantone
Hex

All burgers and wraps are
served with your choice of soup, salad or fries.

Te$yaki Chick-Un Burger

The Beyond Beet Burger

Thai Noodle Salad

112 181 68
61 5 100 0
360C
#70b544

9

Baked brown mushrooms stuffed with homemade “mozzarella
cheese” & creamy cashew sauce. Around here it’s hot stuff.

Hail Kale Caesar Salad
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16

Roasted kale with sautéed zucchini and broccoli, served atop
warm quinoa with avocado, hemp seeds and a creamy garlic sauce.

Rice Popper

222 222 209
12 8 17 0
Cool Gray 1C
#deded1

12

Tender gluten-free noodles are tossed in our creamy,
made-from-scratch cashew 'cheese' sauce. Elevate this dish by
adding kimchi, steamed green veggies or pulled pork for 2 bucks.

Puttanesca
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Sesame Fries 7
Classic fries topped with sesame seeds,
sesame oil and green onion.

16

We're just a little beet crazy about this one! Our house-made
smoked beet, lentil and brown rice patty comes topped with
lettuce, avocado, pico de gallo and babecue sauce and is served
on a wholewheat bun. It's a burger that dances to its own beet.
Make it all gluten free by upgrading to a gluten-free bun ($3).

Pulled Pork Burger

15

Vegan pull-the-other-one “pork” dressed in a spicy and tangy
BBQ sauce, served with cabbage, carrots, lettuce and coleslaw,
on a whole-wheat bun.

D%gon Curry W%p

16

Genmai rice, Japanese curry sauce, smokey tofu, baby spinach and
pico de gallo are topped in our chipotle 'cheese' sauce and
wrapped in a wholewheat tortilla.

Chick-Un and Waffles

16

Crispy Chick-un glazed with sweet Buffalo sauce, served on a
housemade basil-and-oregano waffle.

Kimchi Fries 10
Poutine with a spicy Korean
upgrade: Fries topped with
kimchi, red daikon radish,
roasted sesame seeds and
our irresistible house sauce.

Japanese Curry Fries 10
Curry up and get in my belly!
Fries topped with Japanese
curry sauce, chipotle 'cheddar',
cashew 'parmesan' and chives.
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To our
shareholders,
For generations, Xerox has stood for innovation, quality and
an excellent customer experience. We are the company
and repeatedly reinvented and transformed to keep pace
with the demands of our customers and the market.

future of work and enabling
printing beyond paper

of how work gets done. We will continue to drive change—
disrupting current paradigms by developing new

with new technologies that
will disrupt the market
and change the way we

and accurate approaches that take minutes instead of days.
We use analytics to bring operational excellence to routine
road maps include frequent releases of new apps, software
banking, automating the processing of loan applications—

Today, we honor this heritage by turning investments
in innovation into products and services that help our

we remain at the forefront of the industry. We are expanding

renowned PARC—and 2,000 scientists and engineers, we

removes many of the manual paper handling and document
processing steps. The results include reduced application
processing time and error rates, increased customer satis
faction, and greater oversight and control over the process.

beyond paper with new technologies that will disrupt the

rely on our graphic communications solutions to enable

entire life cycle of documents & content. Finally, we continue
to capitalize on our intellectual property by embedding it
in our products and software, developing new businesses
and licensing or selling patents where appropriate.

We are an industry leader in managed print services—
services that help our customers save money, automate
steps, boost productivity, and improve document security
and environmental sustainability by gaining control of their
document processes and print infrastructure. For example,
Xerox will deploy our managed print services to help the
U.S. Air Force focus on its missions and not worry about
document management. We will provide a help desk and

the processing of print jobs for a touchless—and more

business. We will continuously improve our operations
while maintaining our focus on delivering superior customer

government more than 20 percent in costs by decreasing
the number of devices by up to 2,000 units over the course
of the following four years.

We see opportunity as we look at our industry—from
segments of the market that are growing, to the rapid
developments in technology, to the continuing evolution

information processes.

information processes.

Embracing
Innovation

The people of Xerox help our customers communicate,
connect and work better by creating great products
and solutions and delivering great service. We apply our

on our ability to satisfy our customers and deliver value to
our shareholders.
We are proud to be part of the Xerox team and excited
about the bright future ahead for this storied company.

Keith Cozza

Keith Cozza

John Visentin

John Visentin

market – identifying and addressing the evolving needs of
our customers and partners.

Xerox
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At the
Intersection of
Physical Digital
Xerox brings breakthrough experiences
to life, whether on a piece of paper or a

enable personalized, engaging and highly

Post-Sale

Since our founding, Xerox has

that is at the core of what we
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22%

78%

22%
11.365

2018

77%

23%

do today.

12.679
2019

To improve our revenue trajectory, we developed a
four-year revenue roadmap that builds on our legacy of
technology and services excellence and focuses on
deepening the integration of our software, services and
technology to provide a value-enhancing, end-to-end
solution for our customers.
In our Core Markets, our Workplace Solutions saw positive
results from our ConnectKey® products. We maintained
our No. 1 position in worldwide equipment sales revenue.
Within high-end products, we brought the Iridesse™

Continuing our focus on integration and security, we

Printing is just the beginning.

78%

10.771
2017

people connect and work—and

success has enabled us to retain our No. 1 market share in
production color and expand our customer base, with more
than 40 percent of Iridesse™ sales being new business.
There is still more opportunity for us to capture market
share across our core product areas.

function printer.

Equipment
10.165

2016

A3 multifunction printer family, to allow companies to
monitor critical security settings and automatically
remediate unauthorized changes without having to reboot
the device. We also became the only Managed Print

ANNUAL REPORT

76%

24%

Services provider to be pre-vetted and approved by
the U.S. government’s Federal Risk and Authorization
Management Program (FedRAMP).
Our portfolio of ConnectKeyTM-enabled products has
transformed traditional printing devices into smart and

McMaster University will utilize the security features on
printers to protect its information. Students, faculty and
administration will take advantage of apps to simplify how
they work – such as the Easy Translator app that makes
translations in over 40 languages instantly.
Lastly, we realigned portions of our business to support
our revenue roadmap. We created a business unit to focus
on driving end-to-end solutions further into our customer
base. We also transitioned over 28,000 of our small and
mid-sized accounts to Xerox Business Solutions (XBS)—
formerly known as Global Imaging Systems—to better
serve those customers at a local level and to capitalize on
the successful mid-market growth model of XBS.
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